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BASE Network

A coalition of 15 partners who 
support small and micro business 
owners in Baltimore City. Together, 
we are building a more connected, 
collaborative & equitable 
entrepreneurial ecosystem.

We Believe

Entrepreneurship increases 
generational wealth, civic wealth, 
and quality of life for all residents. 

Systems change is essential for 
entrepreneurs to succeed & thrive.

Our Solution

BASE partners connect dots, build 
trusted relationships, and advocate 
for more equitable systems.

We commit to integrate equity into 
our culture, practices & principles.
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106
BUSINESSES 
SURVEYED

594
JOBS 

SUPPORTED

48%
POC-OWNED

$23M
REVENUE

$7.8M
HIGHEST 

EARNING INDUSTRY: 
Metalwork, Machining, 

& Fabrication

14:1
DISPARITY

583,942 SF
IN USE

545 SF
MEDIAN SIZE

46%
HOME-BASED
+3% from 2022  difference in median revenue   

   between businesses owned by 
   white men : black women



$23,990,529
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In total revenue across 
70 MIB Businesses

The annual reported revenue 
in the MIB network is $1M more than 
that reported in 2022.

61% of Black-owned businesses reported 
an increase in revenue, a 4%  higher rate 
than the network overall. 

BUSINESS OWNER DEMOGRAPHICS
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of businesses in the network plan to 
expand their production space next year.

POC-owned businesses reported an intention to 
expand their production space next year at a higher 
rate (49%) compared to other demographics.

of MIB makers are based out of the 
owners home. 

One of MIB’s permanent goals is to shift home-based 
businesses to commercial production space. The 
demographics of home-based businesses reflect 
existing racial and gender disparities.

33%51%

51%
AT HOME

33%

9%
MAKERSPACE

COMMERCIAL OR 
INDUSTRIAL SPACE

SHARED SPACE
OR STUDIO

7%

LOCATION OF
PRODUCTION 

SPACE

$6,583
Median revenue of a home-based business

$29,000
Median revenue of a business at a makerspace

$62,000
Median revenue of a business in a studio or shared 
space

$178,000
Median revenue of a business in a commercial or 
industrial space
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Beyond Pop-Ups, MIB’s Expanded 
Programming

MIB began as a pop-up store in 2015, and pop-ups 
remain one of our signature programs. While pop-up 
stores have consistently drawn the most member 
participation, MIB has developed a variety of 
additional programs to meet entrepreneurs’ needs.

41% of businesses use 
the MIB newsletter.

18% shared member news 
via the Member News Form
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Trends charts look only at the businesses that have responded to 
the survey every year since 2018.  Women-owned businesses 
consistently provide more jobs than any other demographic 
group.

Note that the total jobs of businesses owned by Black 
Women is represented by 6 businesses compared to 22 
Women-owned businesses and 11 White-Men-owned 
businesses.

Overall
Businesses

Black 
Women 
Owned

Women
Owned

White-Men
Owned

N = 34 Businesses

34 businesses 
created 22 jobs since 
2018

Men employ at 
roughly twice the rate 
of women
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TOTAL REVENUE OVER TIME (2018-2023)

Overall
Businesses

Women 
Owned

Men
Owned

Owner-operators tend to become employers once revenue exceeds 
$100K.  If revenue trends continue, job increases should follow in 
the next 2-3 years.

Total revenue generated by Baltimore’s maker community that 
reported revenue every year has increased since 2018. Note 
there are only 4 Black-Women-owned businesses represented. 

2018 n = 19 
2019 n = 23
2020 n = 23

MEDIAN REVENUE OVER TIME (2018-2023)

2021 n = 22
2022 n = 25
2023 n = 23

Number of 
Businesses to 

Provide Revenue

Black-Women
Owned

Not Visible on Chart: 
Businesses owned by 
White Men jumped to 
$8,335,498 in 2023

Total revenue has increased by 600% Median revenue has increased by 200%
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Since 2018, the median 
production space size has 
doubled, from 550 to 1,100 sf.

After a couple of years in declining 
footprint, Black-Women- owned 
businesses show a modest increase 
in the last year. 

Among businesses that have 
responded to our survey every 
year since 2018, total square 
footage of production space 
has increased by 18,554 sf.

Women-owned businesses are still 
recovering space after the 
pandemic. Black-Women-owned 
businesses suffered that loss the 
hardest.

TOTAL SQUARE FOOTAGE OF PRODUCTION SPACE

MEDIAN SQUARE FOOTAGE OF PRODUCTION SPACE

Overall
Businesses

Black Women 
Owned

Women
Owned

White-Men
Owned

N = 34 
Businesses
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$25,000

$100,000

$175,000

$500,000

Median revenue when a home-based business moves 
out into a studio or shared production space

Median revenue when a business tends to hire their 
first employee

Median revenue when a business graduates from a 
shared space to a solo commercial or industrial space

Median revenue when ‘Wholesale’ replaces ‘Direct To 
Consumer’ as the primary source of revenue

Business Milestones
The below median annual revenues on the left correlate with the business milestones on the right.
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Data Metrics Future



Discussion



Q & A



Thank You !


